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* *School partners s ns made b CFT, especially with

regards to Out-of-Home treatment. W enever possible, it is preferable that CFT meetings
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* Step 4: CA outh on list is reviewed;
information shared. Fc ¢ by bringing along laptop, allowing for
easy access to the State’s central cha ping system.

Step 5: CMO District Facilitators share SD updates with Care Managers of youth who were conferenced; if
any items require f/up with Case Managers at SD, or to implement any recommendations, this would then
occur at that individual Child-Family Team level.




“BENEFITS OF THIS MODEL OF COLLABORATION

“ SCHOOL DISTRICT

Child Family Team (CFT) expansion with valued . Adequate time to try alternate supports in

community partner home /community
2. Minimization of parental “splitting” of school 2. Ensure OOH is truly an option of last resort

staff /CMO 3. Coordinate any supplemental support for family in the
3. CFT meetings scheduled at school sites during school home

hours 4. Mirrors the team approach to resolving concerns and
4. Schools prepared to accommodate agreed-upon out- identifying supports

of-home treatment 5. Provides a shared accountability

5. Observation of youth in school environment rather than
home environment only

6. Testimonials for CMO website enhance community

knowledge of partnership

Increased CMO referrals

Decreased OOH referrals

RN

Q. Improvements in school attendance, achievement,
behavior



ctencate(@bergenspromise.org
201-712-1170 ext. 5742
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